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Abstract: Since the fall of the Soviet Union, Russian government officials have 

attempted to revamp the healthcare system in order to boost life 

expectancy and quality of life.  In 1996, the government established a 

mandatory health insurance system so as to promote an affordable and 

consumer-centered healthcare scheme.  In 2006, these goals were 

further prioritized with the initiation of the National Priority Project “Health” 

by President Vladimir Putin.  However, these reforms have been declared 

largely ineffective in producing the desired outcomes.  What has been 

causing these healthcare initiatives to stagnate or fail?  In this paper, I 

argue that differences across generations in communication tendencies 

and the social identities tied to that communication may provide some 

clue to the persistent ineffectiveness of healthcare reform in Russia.  This 

is because, in order to develop a successful consumer-based system of 

healthcare service, there has to be active communication between the 

consumers and the providers, as well as between these two groups and 

government officials dictating health reform policy.  Not only do 

policymakers need to be able to correctly analyze health needs in order 

to develop successful policies, but the feedback system during 

implementation also plays a significant role in successful reforms.  

Amazingly, little work has been done to pinpoint the role of 

communication in Russian healthcare reform, let alone to examine how 

policies may need to be adapted to various communication patterns 

across generations.  My paper takes a first step in this direction by 

analyzing several recent healthcare initiatives run by either the Russian 

government or NGOs and combining those content analyses with data on 

communication and social identity patterns.  In doing so, I find that 

differences in communication and social identity across generations may 

well be causing initiatives to miss target audiences and subsequently see 

unsatisfactory results. 

 


